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“I like to enjoy myself”, concedes Ulrike Börstinghaus with a forthright smile. Attentive and radiant,
she is evidently successful at getting her staff on board the wagon-train of her life’s motto.
For the accomplishments of this team specialised in mock-up packaging are nothing short of astounding.
It was eight years ago that Ulrike Börstinghaus managed the great leap forward.
Following differences with her business
partners at the time, she went straight
ahead and established a new enterprise.
It took her just two months to set up the
company and get it off the ground. The
result was a hybrid of work achieved by
her grandfather, who broke into the
packaging market from the artistic side,
and that of her father, who advanced the
technology side of the second-generation
family business. A qualified engineer and
art-lover herself, Börstinghaus embodies
both of these aspects. The 20-strong
workforce – including the boss – is
creatively talented and remarkably motivated. The machinery required to realise
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experimentation. The end results include
complex packaging cartons, sleeves,
distinctive identities for wine bottles, as
well as POS items such as sales counters,
stand-up displays and roll-ups. Ulrike
Börstinghaus has a clear point to make:
“We wouldn’t have made it to where we
stand today without the Oryx. Already in
our first six months of ownership, we have
printed more than we could ever have
expected. Our earlier proofing machine is
no longer in use.” Since acquiring the
digital printer, the company can additionally simulate transparent and hollow
container packaging.
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